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PRWeb® has offered free online press release distribution services since August 1997. Since then PRWeb® has
gradually made the transition to a fully integrated press release newswire service. We are the largest Newswire
catering to small and medium sized companies and organizations and one of the largest online press release
NEWSWir es.

Our editors review thousands of press releases each week for distribution through the PRWeb® Newswire
Services.

As innovators and the acknowledged leader in online press release distribution since 1997, PRWeb has provided
a simple, easy to use platform to ensure you get your message to the media and the masses. PRWeb has changed
the way businesses, mar keting departments and public relations firms think about press releases. Once a tool
used exclusively for communicating with the media, PRWeb was the first company to develop a distribution
strategy around direct-to-consumer communication.

A partial list of industry innovations include:

* First free online press release distribution engine

* First in search engine optimized (SEO) press release formatting

* First in direct-to-consumer distribution of press release content

* Fully-integrated press content (press release and attachments) in a search-engine friendly format

* First free, search-engine optimized photowire

* First to provide RSS-enabled press releases for easy syndication

* Only press release distribution engine to provide TrackBacks for social commentary from
blogs & websites

* First with news and search engine friendly embedded links

* Srategic partnerships with online partners who position your press release content at the forefront
of the markets you aim to penetrate

* Exclusive "Fair Commerce" contribution system provides worldwide distribution of your PR for a
fraction of the traditional costs

* Developed from the ground up as the most search engine optimized press release and content distribution
platformin the world

Take PRWeb® for a Test-Drive Today.

All pressrelease newswirestalk a good game - but we'dlike to prove to you how effective PRWeb® will beto
your online visibility goals. Whether you're a Fortune 500 firm or a single person startup, PRWeb will provide
you the platform, tools, instruction and personal support to start, build and manage your PR Campaign. Please
email or give usa call and one of our friendly editorswill help you get started. Whether you want to dominate
your market or just make a little noise, PRWeb is here to help you thrive in the marketplace, and with the media.lf
you are a public relations firm new to PRWeb, we have a special program for you. Please call Joe Beaulaurier
(360-312-0892 ext. 222) to learn if you qualify for a risk-free introduction to the PRWeb platform.
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New Orleans Youngest Citizens May Experience Re-Entry Challenges

Operation REACH Inc, a youth advocacy organization, makes issue of youth post-disaster
anxieties a main priority during the recovery of the gulf coast region.

New Orleans, LA (PRWEB) September 6, 2008 -- As New Orleans repopul ates this week, a youth-focused
organization is working to ensure that children have an opportunity to debrief their experiences. Many youth may
experience anxieties and other signs of Post Traumatic Stress Disorder following the traumatic evacuation to
escape Hurricane Gustav. This weather threat also may have stirred up nightmarish memories of Hurricane
Katrina, which devastated New Orleans exactly three years ago.

"While Katrinaand Gustav are not comparable in the impact on our community, there is atroubling anxiety
associated with active hurricane seasons. Children have fewer resources to help them cope with these situations
and these limitations are both internal and external concerning children," said Dr. Kyshun Webster, Sr. earlier
today upon his return to the city. Dr. Webster is the CEO and Founder of Operation REACH, Inc.

Gulfsouth Y outh Action Corps members will hit the ground in New Orleans, beginning Monday, September 8,
2008, to provide tutoring, mentoring and youth leadership opportunities for youth in the Greater New Orleans
area.

Operation REACH, Inc. created the Gulfsouth Y outh Action Corps following Hurricane Katrinato restore youth
programs and ensure youth had an opportunity to address the ordeal they experienced related to the disaster.
Because of the success of its work with youth following Hurricane Katrina, Operation REACH has been cited asa
model program and the Gulfsouth Y outh Action Corps has been tapped for national expansion by the Corporation
for National and Community Service which has provided significant funding to bring the program to childrenin
other cities.

Research shows that young people need to chart a course of meaningful action in their communities following a
disaster like a hurricane. The Gulfsouth Y outh Action Corps engages college-age young adults alongside
professional educators and counselors to engage, empower, and inspire youth in the ongoing recovery of the
region. Through the Gulfsouth Y outh Action Corps, youth have engaged in a variety of community service
projects and developed a youth philanthropy initiative that focuses on directing resources to youth-led,
youth-driven efforts focused on the rebuilding. Gulfsouth Y outh Corps members support youth leadership in
communities from Houston to Atlanta.

Operation REACH, Inc. staff members are available for interviews and to discuss the experiences of youth
following natural disasters. Mediainquiries should be directed to Karin Hopkins at 205.335.4014 or
kghopkins@bellsouth.net. For additional information on the Gulfsouth Y outh Action Corps, visit the website at
www.thegyac.org.
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Contact Information
Karin Hopkins
Operation REACH Inc.
http://www.thegyac.org
205-335-4014

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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H & S Business Services Offers Parents 10 Minute Saliva Drug Test

Saliva is quickly becoming the method of choice for in-home drug testing. No privacy issues and
resultsin 10 minutes.

San Bernardino, CA (PRWEB) September 5, 2008 -- H & S Business Services, LLC has announced that they are
now offering a Saliva Based Home Drug Test Device to detect, and more importantly, deter teens from using
harmful drugs. The company's involved both community out reach and education programs about the dangers and
telltale signs of drug abuse, as well as providing such in-home drug testing products and kits for sale to the
genera public.

H & S hasfound alarge and growing need for concerned and proactive parents who, in an effort to ensure their
children livein a healthy, drug-free environment, are turning to the validation and peace of mind that a home drug
test can provide.

"The statistical evidence documenting the escalation of drug use in our society is staggering. Studies demonstrate
that home drug testing can play an important role in reducing drug abuse among youth. We believe that our
in-home saliva drug test is avaluable intervention tool in the war against drugs,” saysH & S President Harrison
Lux. Headds, "I am both pleased and proud to be part of the solution and have the opportunity to play a
meaningful role in the anti-drug effort. These tests are so easy to use and very inexpensive, there is no reason we
cannot get more of these into the hands of concerned parents!” H & S carries the most popular oral testing
devices on the market, including the OraLine and Oralert drug tests. Both tests can be found online under
"Instant SalivaDrug Tests" in the store link at www.drugfreenetwork.org.

In-home drug testing offers a discreet solution to a sensitive issue. In many ways drugs are easier to procure than
ever before. With the relative ease to which teens can get drugs in schools, many are suggesting that even schools
should introduce random drug testing, including one of the most visible proponents, US Drug Czar John P.
Walters.

H & Sisavailable to address educational, civic, and other groups on a variety of drug related topics, including
drugs and teens and the myriad of treatments, drug abuse assistance, and how government agencies are working to
combat the prevalence of drug abuse.

Instant drug tests give teens "an easy out" when confronted by their peersto try anillegal drug. Teens can simply
say, "No way, my parents may test me when | get home."” Thisisasimple and effective way to train your
children to be aware that you may drug test them at any time.

For more information about H & S Business Services, their efforts in the fight against drug abuse, and their
in-home drug testing kits, visit www.DrugFreeNetwork.org.

About H & S Business Services

Based in the Inland Empire, H & S Business Services, LLC isthe creator of a unique program and product
designed to address the growing concern of teen drug abuse. Their mission is to provide reliable, accurate drug
testing solutions to fight the prevalence of drugsin the community. H & Sis a nationwide company and can

serve any city in the country with their range of in-home drug test kits. More information about H & S can be
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found at http://www.DrugFreeNetwork.org.
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Contact Information

Harrison Lux

H & SBusiness Services, LLC.
http://www.drugfreenetwork.org
8883436673

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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America's Pediatrician Dr. Berry Brazelton to Kick Off ZERO TO THREE's
National Training Institute

Child Development Experts Will Gather to Discuss the Latest Research and Practicesto
Promote Healthy Devel opment

Washinton, DC (PRWEB) September 5, 2008 -- "Americas Pediatrician,” Dr. Berry Brazelton, afounder of
ZERO TO THREE, will open the organization's 23rd annual National Training Institute (NTI) in Los Angeles this
December. Dr. Brazelton will share details of his groundbreaking work on behalf of babies and toddlers, as well
as address how things have or have not changed in improving the lives of young children.

ZERO TO THREE's three-day premier conference, Connecting Science, Policy and Practice: Improving
Outcomes for Infants and Toddlers will be held Dec. 5-7 at The Westin Bonaventure Hotel & Suitesin Los
Angeles, with a special pre-institute program on Dec. 4.

Thisyear's NTI offers more than 72 workshops and training sessions on cutting edge research and best practice
strategies in areas such as brain development, child care and school readiness.

Conference highlights include three plenary sessions:

* The Emotional World of Infants and Toddlers; Presenters will explore profound early insights into mental
states that very young children achieve during the first two years of life.

* Policy Initiativesto Address the Needs of the Most Vulnerable Infants and Toddlers; Presenters will describe
ways in which policies can be designed to address the needs of both children living in poverty and children of
immigrant families.

* Group Careinthe U.S.: Past, Present & Future Opportunities to Improve Quality Care; The leading voicesin
the field will discuss the history of group care, the obstacles faced over the years in providing high-quality group
care and current efforts and progress to overcome these challenges.

e |Inaddition, the NTI features four pre-institute sessions held Dec. 4 on: ZERO TO THREE'S Diagnostic
Classification of Mental Health and Developmental Disorders of Infancy and Early Childhood: Revised Edition;
Immigration: Supporting Newcomer Families with Y oung Children; Depression in the Family System:
Emerging Issues and Best Practicesin Working with Culturally Diverse Families, and, Substance Abuse: Issues
for Professionals Working With Infants, Toddlers and Their Families.

The NTI isan unparalleled opportunity that brings together perspectives from many diverse fields and allows
participants to hear directly from leading child development experts as well as provides networking time with
their peers from around the country. To learn more or to register, visit www.zttnticonference.org Registration
fees are $480 for "early birds' by Sept. 26th and $520 after September 26th.

ZERO TO THREE is anational nonprofit organization that informs, trains and supports professionals,
policymakers and parents in their efforts to improve the lives of infants and toddlers.

I

Page 8/80

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.prweb.com/about.php
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

PRESS RELEASE
MEWSWIRE

Contact Information
Tom Salyers

ZERO TO THREE
http://www.zerotothree.org
202-638-1144

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Announcing The 5th Annual College Application Boot Camp For High School
Seniors 2009 Presented By Acclaimed Authors Mimi Doe and Dr. Michele A.

Hernandez

From one of the country's leading experts in college admissions and a nationally recognized
parenting guru--high school seniors have an intensive 4 day opportunity to complete their college
applications and receive exclusive personal advising.

Cambridge, MA (PRWEB) September 5, 2008 -- Getting into college is arguably one of the most stressful
processes a teenager or parent can go through. And with more and more teenagers applying to college today than
ever before, the competition is stiffer, and the stress can become unbearable. No one wants their kids to burn out
and hit bottom all in the name of "getting in." In that spirit, top college consultant Michele Hernandez and her
coauthor of Don't Worry You'll Get in (Avalon) Mimi Doe, are once again offering seniors an intensive, four day,
summer Application Boot Camp™ to move them through the process with ease and less stress. ABC will allow
students to:

» Work one-on-one and in small groups to complete the common application months before their friends have
even begun.

* Prepare essays that can be used for specific colleges of their choice.

» Develop an application strategy to increase college acceptance possibilities.

* Receive one-on-one advice on odds at top colleges.

» Complete an Activity Sheet summing up high school awards, activities, and achievements.

* Take part in mock interviews and interview training.

All of this and more in the most intensive camp in the nation with America's premier college consultant, Michele
Hernandez, author of A isFor Admission and former Assistant Director of Admissions at Dartmouth College and
Mimi Doe, called a"parenting guru" by Ladies Home Journal and author of Busy but Balanced and Nurturing

Y our Teenager's Soul who holds a master's degree in education from Harvard.

There are two sessions of Application Boot Camp in August 2009 in Cambridge, Mass.

In the past five years, these workshops have filled up in a matter of weeks as fewer than 20 students per camp are
accepted. Hernandez has recently been featured in the New Y ork Times, Businessweek, and appeared on The
Today Show with Meredith Viera. Doe has appeared on the Oprah Winfrey Show and Good Morning America.

Samples of College Acceptances Include:

Y ale, Dartmouth, Harvard, Princeton, Amherst, Stanford, U Penn, Univ of Michigan Honors, Georgetown,
Columbia, Cornell, Duke, Barnard, Colgate, Vassar, Wesleyan, Washington Univ., NY U, Northwestern,
Vanderbilt, Skidmore, Trinity, MIT

Sample comments from attendees and parents:

Application Boot Camp helped to eliminate so much stress and worry that comes along with the college process.
Mimi and Michelle helped me polish my achievements and prepare a stellar application to accentuate my high
school achievements. My friends at school didn't even begin the process until late fall. This advantage allowed me
to concentrate on my studies for important first term grades. By mid-December | was in to my first choice school,
something | never thought would happen!

--Laura B., Dartmouth
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Michele and Mimi bring expertise and guidance to the application process which istruly invaluable. No book or
website (we have seen them all) can match the discipline and results of the Boot Camp. It delivers what it
promises-a very tough and demanding several days, resulting in your child's completion of his application in his
own unique and very compelling voice. The end result for us was an early admissions decision at the Ivy League
school of our son's dreams. My two younger children will befirst in-line to sign-up when it is their turn to attend
the camp.

--Mike M., Father

i
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Contact Information

MIMI| DOE

Application Boot Camp, LLC
http://www.applicati onbootcamp.com
877-659-4204

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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New Interactive Moviesand Fun Gamesfor Young Children

Thinkout Solution LLC, a fun, educational, and interactive family game provider, isreleasing
their first official KidsLand™ service, a fun and early childhood educational resource, through
www.Kidsland.tv for North American markets. Thinkout Solution LLC (Founder/President,
Robert Y ae) partnered with Hansol DK Inc. (CEO, Jaehak Bae) in Koreato develop this
KidsLand™ service.

San Diego, CA (PRWEB) September 4, 2008 -- Thinkout Solution LLC, a fun, educational, and interactive family
game provider, isreleasing their first official KidsLand™ service, afun and early childhood educational resource,
through Kidsland for North American markets. Thinkout Solution LLC (Founder/President, Robert Y ag)
partnered with Hansol DK Inc. (CEO, Jaehak Bae) in Koreato develop this KidsLand™ service.

Kidsland™ is aresource that provides over 1,000 fun, interactive, educational movies, games, and activities for
young children and their families to enjoy together. It was created with the idea that all children, regardless of
their location need to acquire the basic Literacy, Language, Mathematic, Physical, Intellectual, Cognitive,
Emotional and Social Skillsin order to be prepared for the learning environment established in Preschool and/or
Kindergarten. These skills are taught through a 52 week educational curriculum, which provides parents with the
opportunity to view their child's progress with a"report card". Inside the content each week is an interactive story
activity that the child must complete in order listen to the rest of the story. Once children have completed the
story, they may access 2+ games to understand the lesson from the stories. There are several sections for your
child to interact with: Baby Land, Study Land, Creative Land, Song Land, Story Land, and Dance Land. Here you
can play brain games, create a song list, send an animated card, learn about daily routines, health and safety with
your child. Most of this content is set up to replay itself if needed since young children require some repetition to
retain knowledge. Within these sections are hours and hours of fun, and the cost islow. For $6.95/month or
$62.95/yr, you will have full accessto al of the content on http://www.Kidsland.tv. KidsLand™ is optimized for
the Microsoft® Internet browser versions 6.0 and 7.0 with XP. We will support Firefox browser and Sefari
browser by the end of thisyear.

KidsLand™ has been tested for 7 months with a beta test version of the site and two times with focus group
evaluations with St. Stephen of Hungary School (Adele Kosinski, principal) and Ascension School (Michael
Lenahan, principal) in New Y ork City. The focus groups have been overseen by Dr. Patricia A. Vardin, Associate
Professor and Chair of the Early Childhood Education Department at Manhattanville College.

About ThinkOut Solution, LLC - "The Sooner, The Brighter"

ThinkOut Solution is a forward-thinking and innovative game company that provides Kidsland™ service, an
educational, multilingual, flash movie and game portal for children ages 2 to 7. Kidsland™ facilitates holistic
education through innovation, which focuses on Literacy/L anguage, Mathematics, Physical, Cognitive,
Emotional, and Social skills. For more information, please visit http://www.Kidsland.tv .

I
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Contact Information
Haedeuk Yae
KidsLand™
http://www.kidsland.tv
858-277-7333

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

News Image
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While Some Companies Feel the Pinch of a Troubled Economy, For Some Very
Unexpected Firms It M eans Reaping Record Sales

For once this story is not about the big oil companies getting richer. College Nannies & Tutors
of Wayzata, Minnesota, a national franchise chain of Nanny Placement and Tutoring Centersis
seeing record sales this quarter.

(PRWEB) September 4, 2008 -- For once this story is NOT about the big oil companies getting richer. College
Nannies & Tutors of Wayzata, Minnesota, a national franchise chain of Nanny Placement and Tutoring Centersis
seeing record sales this quarter. While other companies, especially real estate firms, auto sales, the retail trade
and the restaurant industry are feeling one of the biggest economic pinchesin recent history, some companies are
taking advantage of this downturn to leverage it into significant sales growth.

One such company is College Nannies & Tutors of Wayzata, Minnesota. This unlikely company is on a super
sales up tick and for avery good reason. As the economy slows down two things are occurring; more families are
going back to the double income status quo. While either mom or dad had dropped out of the workforce over the
last decade to manage the kids and house, these same parents are now picking up the part-time job or with the
kids back from camp and back in school, they are going back to full-time employment to make ends meet or be
assured of job security if the other spouse gets laid-off.

The other double-edged aspect of this troubled economy is schools are terminating experienced teachers and
doing so in droves. Class sizes are growing and in many communities class sizes have expanded by 50%.
Teachers with former class sizes of 17 students afew years ago are now managing 30 to 40 students. Where
children formerly received individual attention for help with learning and understanding problems or for college
prep support they now get lost in a crowed classroom. Parents are not shy about helping and advocating for their
children, they want to be sure they don't fail and many are making sure their children still can get into the college
of their choice and they are doing this with their pocketbooks; When once they went on expensive summer and
winter vacations, they are now opting for daughter Mary's college prep tutoring classes.

In an interview with the company president on the subject of nannies, Joe Keeley, President of College Nannies
& Tutors said, "We are seeing more parents hire nannies rather than put their children into daycare. They are
doing this to meet flexible working schedules and do so economically. They want their children at home this
summer and coming year, in a safe, developmental and caring environment.”

Parents have come to enjoy having the convenience and security of having the kids at home, they have no
intention of either putting them into crowded centers and they want them to feel as comfortable asif they were
still caring for them.

On tutoring, Mr. Keeley states, "Many of the countries schools arein crisis, we have turned education back to the
parents and the parents know this. Many parents are taking on part-time and second jobs and they can no longer
spend time with their children on homework and problem solving, they are looking for quality one-on-one
tutoring to fill in the gaps. Onething | can tell you is parents are willing to spend what it takes to keep their
children from failing as it makeslife at home awhole lot easier and awhole lot less stressful. We are seeing
growth unlike anything we anticipated with this economy. Our first centers are achieving record sales and our
newer franchisees are also seeing alot of the benefits from this downturn. Not all that is bad for this economy has

been bad for us, if gas prices and energy prices continue to climb we are predicting even better revenues.”
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About College Nannies & Tutors

College Nannies & Tutorsis anational franchise company that focuses on Building Stronger Families™ by
providing customized nanny and tutoring services to families independently and through corporate clients. With
locations on both coasts and in the Midwest, College Nannies & Tutors is the nation's largest resource for nannies
and tutors. More information can be found at www.collegenannies.com and www.collegetutors.com.
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Contact Information
JoeKeeley
Franchise Devel opment Group
http://www.coll egenannies.com
952-476-0262

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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NourishLife Offers 2 Free Weeks of Pharmaomega L earn Omega-3 Supplement
to Ease School Transition

NourishLife aims to enhance student's behavior and learning potential by offering a free 2 week
supply of PharmaOmega Learn, an ultra-purified omega-3 supplement specifically formulated for
school-aged children.

(Vocus) September 4, 2008 -- As a back-to-school initiative, with the purchase of atwo week supply, NourishLife
isgiving away afree two week supply of PharmaOmega Learn, an ultra-purified omega-3 fish oil supplement
specificaly formulated for school-aged children. NourishLife's goal isto erase the omega-3 deficiency that the
magjority of students have, thus enhancing behavior and learning potential.

At the beginning of the school year, many students experience difficulties transitioning from the open days of
summer to amore structured classroom setting. According to recent clinical trials, supplementing with a high
quality omega-3 fish oil can improve attention, behavior, concentration, and anxiety in students thereby reducing
learning problems and hyperactivity which worsen in the first few months of school.

According to Roy Bingham, co-founder of NourishLife, “Many students are getting off to a poor start in school.
They are struggling in spelling and reading, or they are unable to focus or sit still long enough to learn. They
become labeled as behavior problems which prompts many parents and educators to ask, ‘What is wrong with
these children?’

Bingham continues, “ Actually, nothing may be wrong with them. It could simply be that they are lacking
omega-3, avital nutrient that our bodies need but cannot make. In a study of school-aged children diagnosed with
ADHD, not only were the children all found to be lacking in omega-3, but after 12 weeks of omega-3
supplementation, the results were astounding. The children were less anxious, less impulsive, exhibited overal
better behavior, and showed improved cognition. Additionally, their reading levels and test scores improved.”

PharmaOmega Learn natural omega-3 remedy addresses this deficiency by providing 375 mg. omega-3 per
softgel. Formulated with students in mind, the ultra-purified capsules contain a natural orange flavoring in a
smaller, easier to swallow size. To get afree two week supply, go to pharmaomega.com.

About NourishLife:

NourishLife (www.NourishL ifePPP.com) is contributing to a major improvement in health and wellness by
addressing nutritional deficiencies. The firm expects to help significantly reduce heathcare costs. Founded by
nutrition industry veterans, the firm employs expert scientists and nutritionists passionate about health.

The PharmaOmega division of NourishLife (www.PharmaOmega.com) is the web’s premier source of Omega-3
information, research, and news. PharmaOmega creates speciaty Omega-3 nutrition products of the highest
concentration, quality, and purity.

NourishLifeisaprivately held company located in the Chicago area.

i
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Contact Information
KaraBolton

NourishLife
http://www.pharmaomega.com
847-582-1316

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

News Image

= learn

e e T
L

Page 19/80

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.prweb.com/about.php
http://www.pharmaomega.com
http://prweb.com/releases/2008/09/prweb1283734.htm
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

PRESS RELEASE
MEWSWIRE

Back to School Juniors to Face Tough Lesson or Fail -- Competition in High
School Sports M eans Scholar ships Challenging

High school juniors need to start thinking about college sports scholar ships now. By senior year
the places will be gone. The recruitment game is faster than ever due to increased international
competition and many students applying for the same schools is making landing a spot tougher
than ever. What should they do? Tipsincluded for athletes and families returning to school.

San Diego, CA (PRWEB) September 4, 2008 -- For thousands of high school athletes around the country, junior
year just got alot more stressful and alot more work. According to new information from national scholarship
consulting firm Scholarships for Athletes, competition for scholarship placesis now so competitive that if athletes
don't start the search processin their junior year they could be outplayed and out of luck when it comes to playing
their sport at the college of their choice.

"We're seeing an unbelievable level of athletic skill coming out of high schools today,” says Ross Greenstein,
president, Scholarship for Athletes. "The level of competition isreally high. But while kids are more committed to
their sport, train harder and play better than ever, they unfortunately don't have the same kind of commitment and
resources when it comes to the school selection process.”

According to 2007 SFA data, there are two main reasons why returning juniors need to get organized and start
planning school selection now. Firstly, amarked rise in international candidates seeking to further their sports
careersin the United Statesis driving increased competition. International students make up around 25 percent of
the college athletes and that number is rising every year. Secondly, too many high school athletes are applying for
too few places at the big name, well-known colleges. Both factors increase the competitive level for candidates
and athletes are starting earlier than ever to seek the attention and recognition of the college coaches making the
decisions,

"It'sjust like consumer retail," says Greenstein. "People trust established brands, follow trends and will do
anything to get the latest must have item. It's the same with schools. We're seeing a lot of applicants from
overseas, which isterrific for the level of US college sports but does increase competition. Kids also need to
broaden their search away from just the top division 1 schools and programs they have seenon TV. There are
more than 1,200 NCAA schoolstotal and 500 junior colleges and NAIA schools. Thereisalot of scholarship
money out there."

Thereal issueislack of education, according to Greenstein. SFA data shows that as high as 90 percent of high
school athletes still rely heavily on their high school coach or club/academy coach for connections with college
programs. Due to the lack of education being provided to the student athletes and their parents out of more than
1,700 colleges in the United States many scholarship applicants seek placementsin only the schools with big
name reputations. Athletes need to understand the differencesin schools and their athletic programs, determine
what their market value is, and make every effort to distinguish themselves as early as possible.

"Juniors need to start differentiating themselves now," says Greenstein. "By next year the mgjority of those
scholarships will be gone."

SCHOLARSHIP TIPSFOR ATHLETES AND FAMILIES

o Start early. By senior year you or your athlete should be known by college coaches
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Determine what is important to your or your athlete: athletically, academically and socially
Shortlist schools based on three criteria: athletic, academic and social requirements
Create awell written letter of interest and send it college coaches in your or your athlete's junior year

Compile aDVD of tournament play,
Y ou or your athlete should ask three questions. what are the differences in the schools on the short list, what

ismy or my athlete's market value, what am | or my athlete doing to distinguish myself or my athlete?

o

Seek external counseling help with scholarships if needed

About Scholarship for Athletes ( Scholarships for Athletes is a new organization dedicated to hel ping promising
high school athletes and their families navigate the process of negotiating and securing the right college sports
scholarship. Founded by Ross Greenstein, former MN High School State Tennis Champ and a Top 20 player in
the United States, Scholarship for Athletes recruits and employs highly professional, highly experienced big name
coaches to represent athletes interested in football, tennis, soccer and other sports. Staff and coaches work with
athletes and their families to help them understand not just the sporting agenda of schools but to match their
abilities, needs and desires socialy and academically to the right school and athletic program. There is no other
organization in the United States today that works in this way.
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Contact Information

Steve Gill

Scholarship for Athletes
http://www.schol arshipforathl etes.com
612 839 9730

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Katie Couric's "Stand Up To Cancer" (SU2C) Applauded by Child Obesity
AdvocatesWho Urge Americato Avert Cancer by Avoiding Obesity

One-Third of Cancer Cases Linked to Obesity; 100,000 Annual U.S. Cancer Deaths Linked to
Obesity; and Colorectal, Breast, Prostate, Pancreatic, Esophageal, and Most Cancers Linked to
Obesity Cite National Action Against Obesity, Organic by the Case, Seattle Sutton's Healthy
Eating, WAT-AAH!, and Authors of "Portion Teller" and "Vice Busting Diet"

New York, NY (PRWEB) September 4, 2008 -- With another life lost to cancer every minute in the U.S. and six
million lives lost annually worldwide, Katie Couric's "Stand Up To Cancer” (SU2C) fundraising simulcast event
on ABC, CBS and NBC draws the spotlight onto obesity as a dominating contributor to cancer. National Action
Against Obesity, Organic by the Case, Seattle Sutton's Healthy Eating, WAT-AAH!, and Authors of "Portion
Teller" and the "Vice Busting Diet" applaud Katie Couric's courage and steadfast dedication to cancer prevention,
treatment and research and urge Americato "Stand Up To Cancer" by taking the necessary steps to eat right,
exercise daily and avoid obesity.

"There's solid evidence Americans eating and exercise habits are leading to cancer,” said MeMe Roth of

National Action Against Obesity and Children's International Obesity Foundation. "According to the American
Cancer Society, we lose 100,000 lives annually to obesity-related cancer. |magine the heart-wrenching hospital
bed scenes that might never have to play out if we encourage our fellow Americansto exercise at least 30 minutes
aday while avoiding processed junk food and instead eating mostly vegetables and |ean proteins, aswell as
modest amounts of whole grains and healthy fats. Thisis do-able, especially among our children.”

"By simply trimming down our food portions, we can substantially reduce obesity rates and risks for cancer
while becoming a much healthier nation,” said LisaR. Young, PhD, RD, adjunct professor of nutrition at New
York University and author of "The Portion Teller Plan". And it's not just the size of our portions contributing to
obesity-related cancer, but also what's inside the food.

Avoiding substances suspected of promoting both obesity and cancer is driving up demand for organic food in
the United States. Y vette Berman CEO and owner of Organic by the Case, LL C--a bulk organics supplier to
homes, schools, camps and offices--notices her nationwide customers are making the connection of reducing the
risk of disease and obesity by eating organic foods. "The statistics for cancer are staggering with one out of three
women and one out of two men expected to become diagnosed with cancer in the U.S.," Berman said. "Through
our website, we're seeing customers nationwide make every investment they can in their own health and their
children's by buying organic. Higher in nutritional value, organic products are free of toxins, additives and
preservatives. You are what you eat, and toxic-free foods are a pivotal factor in better health. Organic by the Case
seconds Katie Couric's 'Stand Up To Cancer' crucial message of prevention.”

Seattle Sutton, RN, BSN, founded Seattle Sutton's Healthy Eating in 1985 on the sound principle that healthy
eating improves quality-of-life and can help reduce the likelihood of cancer, heart disease and diabetes.

"In order to reduce the obesity numbers, we need to start while children are young--the younger the better. And,
we must lead by example and teach children healthy eating habits for alifetime of health, so they don't succumb
to diseases like cancer. Making wise food choices and providing alifestyle that they can mimic throughout their
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livesis one of the most important things we can do as adults to help curb obesity," said Sutton.

Sutton continues, "Having a healthy diet can reduce most cancers, although I'm living proof that genetics does
play apart in cancer. I'm a 9-year breast cancer survivor and my only sister died of the disease at a young age.
Two of my cousins also had the disease and one of them died from it. We must be steadfast in prevention to help
reduce this devastating disease in all its forms and eating healthy can be atremendous help in doing so."

What about individuals already battling obesity? "L ook, | know what it's like to be an overweight American. |
was even amorbidly obese American at 130 pounds overweight,” said T.V. and radio personality Julia Havey,
author of "The Vice Busting Diet." "There's every motivation to find yourself again by eliminating the vices--one
by one--that have been driving your obesity. The most common vices are Fast Food, Soft Drinks, Candy and TV.
We need to ditch high-calorie, fat-filled Big Macs and Fries, pour out the Cancer~Cola, chuck the chocolate, get
our butts up off the couch, drop the video game controller, turn off our computers, and move our bodies for 30
minutes aday. Now more than ever we understand the clear connection of obesity and cancer risk. I'll do all that |
can to support Katie Couric's 'Stand Up To Cancer' and anyone in need of help reducing their risk of cancer by
achieving a healthier weight."

Concentrating solely on the food is missing a major contributor to obesity. Reams of research shows that drinking
empty calories from soft drinks, sports drinks, juices and sugary-sweetened fruit punch is a primary contributor to
obesity, especially among children and teens.

"Y our body--every body--has one favorite drink, and it's water, or what we like to call pure, unadulterated,
functional WAT-AAH!," said Rose Cameron, Let Water Be Water founder and marketer of the WAT-AAH!
premium water product line for kids ages 6-15 sold at Whole Foods. "It's no secret Coca-Cola and PepsiCo make
every effort to ensnare children into the trap of sweet drinks from infancy on, whether it's through their respective
juice companies or their Coke and Pepsi products including their PowerAde and Gatorade lines. We believe kids
deserve water that's 100% free of artificial dyes, flavors, additives and sweeteners. With WAT-AAH!, we're
simply getting kids fired-up about drinking water. As fun asthat is, we realize the greater goal isto save lives by
preventing obesity and life-risking diseases such as cancer linked to obesity."

Katie Couric's "Stand Up To Cancer" www.standup2cancer.org simulcast is scheduled for Friday, September 5,
2008 and is supported by A-list celebrities Jennifer Aniston, James Taylor, Scarlett Johansson, Meryl Streep,
David Cook, Christina Applegate, Lance Armstrong, Jack Black, Kirsten Dunst, Charles Barkley, America
Ferrera, Halle Berry, Hilary Swank, Forrest Whitaker, JJmmy Fallon, Keanu Reeves, Mariah Carey, Beyonce,
Mary J. Blige, Rihanna, Fergie, Sheryl Crow, Miley Cyrus, Melissa Etheridge, Ashanti, Natasha Bedingfield,
Keyshia Cole, Ciara, Leona Lewis, LeAnn Rimes, and Carrie Underwood, Christy Turlington, Tilda Swinton, Elle
Fanning, Tobey MaGuire, Christina Ricci, Susan Sarandon, Morgan Freeman, Mayor Bloomberg, Casey Affleck,
Jodi Foster, John Williams, Sidney Poitier, Larry David, the cast of The Daily Show with Jon Stewart, Eddie
Vedder.

Statitics:
e Cancer claims 550,000 U.S. lives every year, 1,500 every day, 1 every minute.

e According to the World Health Organization (WHO), 1/3 of worldwide cancer cases are linked to obesity.
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» According to the American Cancer Society, 100,000 annual U.S. cancer deaths are linked to obesity.

» Recent Reports Project 75% of the U.S. population overweight and obese by 2015, 90% by 2030 and nearly
100% by 2040.

HHEH

Page 25/80

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.prweb.com/about.php
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

PRESS RELEASE
MEWSWIRE

Contact Information
MeMe Roth
National Action Against Obesity
http://www.acti onagai nstobesity.com
212-699-9554

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Lit'l Crabie Creations, LLC Uses A Natural Approach to Help Comfort
Children in Times of Discomfort

Lit'l Crabie Creations, LLC's Comfort Crab Collection uses a natural approach in helping
children feel better. The Comfort Crab Collection comes with a soft plush crab, a non-toxic
hot/cold therapy gel pack, a shell for optional aromatherapy and a book about a crab who is not
feeling well. The goal of Lit'l Crabie Creationsisto help comfort children in times of physical,
emotional, visual and tactile distress.

Naperville, IL (PRWEB) September 4, 2008 -- Lit'| Crabie Creations, LLC launches "The Comfort Crab
Collection”. The Comfort Crab uses the natural approach to help comfort children in times of discomfort such as
tummy aches, colds and earaches (http:/litl crabiecreations.com).

The Comfort Crab collection was designed to fit in achild's lap or to be used as a pillow. The crab has a heart
shaped body that contains a pocket for a non-toxic hot/cold gel pack. The shell is design with a pocket for
optional aromatherapy i.e. a sachet of fresh herbs or tea bags that have been warmed dlightly. This natural
approach helpsin comforting a child.

The Comfort Crab collection also contains a book about a crab that is not feeling well and looking for awarm
place to take a nap. The book helps a child realize that just like the crab; they will feel better soon too. The crab,
hot/cold gel pack, aromatherapy and the book are designed to work together. This provides arelaxing, natural
environment for children who are not feeling well.

Jenni Kotecki designed the comfort crab after facing the challenge of food allergiesin her three children. In
searching for a natural way to comfort her boys she found nothing on the market. Jenni then wrote and illustrated
a book how her youngest son felt with his milk allergy
(http://www.litlcrabiecreations.com/c_2/Litl-Crabie-Book.htm).

Jenni's second son has Sensory Integration, a component of Autism. Since he is very sensitive to colors and
textures, Jenni took him to the local fabric shop to pick out what felt and looked good to him. The crab was then
made of red, black & white soft plush fabric with an orange, soft, eyelash fabric shell.

A recent study done by the University of Texas Health Science Center links casomorphin (milk peptides) and
gliadomorphin (gluten peptides) to Autism and components of Autism such as Sensory Integration. These studies,
along with other studies, show that food alergiesin children are on the rise. Based on that information, Jenni
knew that there were other mothers who wanted their children to be comforted in a natural way too.

While creating "The Comfort Crab Collection”, Jenni incorporated environmental friendly packaging. All of the
paper products such as label, gift wrap boxes, tissue and adhesives for the stickers are all from recycled papers.

The goal of Lit'l Crabie Creations, LLC isto provide a natural approach to comforting a child with keeping all of
the child's physical , emotional , visual and tactile senses comforted and at ease.

For more information on "The Comfort Crab Collection™ contact Jenni Kotecki or visit
http://litlcrabiecreations.com [http://www.litlcrabiecreations.com __ title  Lit'l Crabie Creations]. Y ou can also

view the "Lit'l Crabie" clothing collection with recycled organic, cotton T-shirts.
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Lit'l Crabie Creations, LL C was formed in 2008 by founder Jenni Kotecki. Jenni has a Bachelor of Artsin Studio
Art and is a stay at home mother of three boys.

Contact:

Jenni Kotecki, founder

Lit'l Crabie Creations, LLC
630-336-3631

http://www.litl crabi ecreations.com
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Contact Information

Jennifer Kotecki

Lit'l Crabie Creations, LLC
http://www.litlcrabiecreations.com
630-336-3631

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Children's Cancer Research Fund Launches CompleteT heCure.com

In conjunction with Childhood Cancer Awareness Month, CompleteTheCure.come provides ways
to help end childhood cancer and shares the stories of children with cancer. Visitors can watch 6
short videos and for doing so, a cor porate sponsor will make a donation to cancer research for
each video viewed.

Minneapolis, MN (PRWEB) September 4, 2008 -- Children's Cancer Research Fund® and partners Ronald
McDonad Charities Upper Midwest, HopeKids Twin Cities and Gilda's Club announce the launch of
CompleteTheCure.com, an interactive website designed to educate the public on the childhood cancer experience,
introduce doctors who are make progress in the treatment and cure of childhood cancer as well as share the
inspirational stories of children with cancer.

Visitors to CompleteTheCure.com can view six short video clips about childhood cancer. For each video clip
viewed, corporate sponsors General Mills, Comcast, The Container Store or RecipeTips.com will make a
donation to Children's Cancer Research Fund. The more times the videos are viewed, the more funds that will be
raised to help advance promising childhood cancer research.

September has been designated as Childhood Cancer Awareness Month and CompleteTheCure.com isjust one
way Children's Cancer Research Fund istaking aleadership role in building this movement. Children's Cancer
Research Fund is also participating in Stand Up To Cancer, a campaign to raise fund and awareness for cancer
that will feature an unprecedented broadcast simultaneously aired on all three magjor networks at 7PM CST on
September 5, 2008. Children's Cancer Research Fund will have representatives at the broadcast including its CEO
and twelve-year-old cancer survivor, Mariah Berner of Duluth.

About Children's Cancer Research Fund:

Children's Cancer Research Fund provides critical funding to the University of Minnesota Masonic Cancer
Center for research and training related to the prevention, treatment and cure of childhood cancersand is
dedicated to improving the quality-of-life for pediatric cancer patients and their families. While eight out of ten
children diagnosed with cancer can be successfully treated today, cancer is still the leading cause of death by
illness among children. For more information about Children's Cancer Research Fund, visit
www.childrenscancer.org or call 952-893-9355.

Editor's Note - To schedule an interview with a Children’'s Cancer Research Fund spokesperson, or Mariah
Berner, please contact Kristine Huson at 952-224-8488 or khuson @ childrenscancer.org.
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Contact Information

Kristine Huson

Children's Cancer Research Fund
http://www.CompleteTheCure.com
952-224-8488

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Big Universe Brings Home Second Award in One Month

Online Children's Picture Book Reading & Creating Website Website Wins National Parenting
Center's Seal of Approval

Reston, VA (PRWEB) September 4, 2008 -- Big Universe, a unigue website dedicated to children's books, has
won a second award this month for being a high-quality product for children and parents. The new award is the
National Parenting Center's Seal of Approval.

"In the great big world of the Internet, with its thousands of sites, portals, blogs, forums and messaging, Big
Universe stands aone, and according to our testers, it really stands out," says the review on the National Parenting
Center's website. "An easy to use and inviting site that brings the magic of books to your computer screen. This
marvelous concept is executed brilliantly, offering easy navigation, accessible instructions and a great wealth of
children'sliterature. Y ou can read entire books, illustrations and all right from your computer. The assortment is
plentiful and diverse so that you will not be left wanting."

The National Parenting Center was founded in July 1989 to provide comprehensive and responsible parenting
advice from respected authorities in the field of child rearing and development. It dispenses this advice through a
website, written transcripts, letters, brochures, and newsletters. Its Seal of Approva Program, created in 1990,
oversees the peer reviewing of products and services being marketed to the parent-child audience, with the award
given to products deemed high in quality and desirability based on awide variety of determining factors. For
more information about the National Parenting Center and its Seal of Approval Program, see www.tnpc.com.

"We are absolutely thrilled to receive this prestigious award,” said Anil Hemrajani, founder and CEO of Big
Universe. "I have always believed we have something wonderful and unique but this award makes the time we
have invested perfecting our products all worthwhile."

Earlier this month, Big Universe won the iParenting Media Award for being an "Outstanding Product of 2008."
iParenting, part of the Disney Internet Group, is a network of more than 40 websites devoted to the family through
itsentire lifecycle, from preconception through the teenage years. In June, Big Universe snagged the prestigious
Parent to Parent Adding Wisdom AwardTM for 2008. Established in 1998 by syndicated family/health columnist
and author Jodie Lynn, the Parent to Parent Adding Wisdom Award honors products and websites of outstanding
quality that support family and educational values.

About Big Universe

BigUniverse.com is aweb community for online children's picture books. Launched in March, 2008, the site
offers hundreds of beautiful books that can be read online completely for free; afun and easy-to-use tool that
helps parents, kids, and teachers create their own custom books. For more information, visit
www.biguniverse.com.

CONTACT:

Anil Hemrgjani

Big Universe, Inc.

+1 703 801 2645

anil @biguniverse.com

Page 32/80

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.prweb.com/about.php
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

PRESS RELEASE
MEWSWIRE

HHEH

Page 33/80

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.prweb.com/about.php
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

PRESS RELEASE
MEWSWIRE

Contact Information

Anil Hemr ajani

Big Universe, Inc.
http://www.biguniverse.com/
703 801 2645

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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National Pediculosis Association Marks 25 Years of Advocating |mportant
Message: 'It'sNot About Lice, It's About Kids

This September, the All Out Comb Out has special significance. That's because the National
Pediculosis Association is celebrating its silver anniversary. For the past 25 years, the
association has kept kids happy and lice free through basic measures of routine screening, early
detection and thorough removal of all the lice and nits.

(PRWEB) September 3, 2008 -- A lot can change in 25 years, but the National Pediculosis Association's
commitment to protecting children from the misuse and abuse of pesticides has never wavered. Each year NPA's
signature outreach, the All Out Comb Out, coincides with its sponsorship of National Head Lice Prevention
Month and the back to school season. The National Pediculosis Association's message is timeless, as relevant now
asit was 25 years ago.

"Our silver anniversary isagreat time to look back and celebrate what we've achieved," said Deborah Altschuler
of the NPA.. "Thanks to our awareness message of early detection and regular checks, we've kept countless kids
free from lice and nits and the anxiety that often comes with them."

The National Pediculosis Association has even developed a sing-song mantra to mark the All Out Comb Ouit:
screen, detect, remove, protect.

"Combing to find and remove head lice and their nits as early as possible is the best and safest approach we
know," Altschuler said. "Combing for lice and nits follows the precautionary principle. It's just good basic
hygiene for kids."

So this month, in celebration of the National Pediculosis Association's 25th anniversary, break out the
LiceMeister comb and screen your child for head lice and their nits.

For more information about the National Pediculosis Association, please visit http://headlice.org.

Media Contact:
Deborah Altschuler
617-905-0176

npa (at) headlice.org

i
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Contact Information
Deborah Altschuler
National Pediculosis Association
http://headlice.org
617-905-0176

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
Listen to Podcast MP3 Listen to Podcast iTunes Listen to Podcast OGG
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That Baby DVD Rocksthe ABC Kids Expo with Trade Show Debut

The cool kids' alternative in baby DVDs and CDs continues its national rollout at the ABC Kids
Expo in Las Vegas. The DVD and CD feature kid-friendly acoustic covers of songs written by
Fleetwood Mac, Joni Mitchell, The Pretenders, Natalie Merchant, Paul Smon, and more.

Mercer Iland, WA (PRWEB) September 3, 2008 -- Hip moms around the country call it their dirty little secret:
The DVD and CD of children's music that they enjoy as much as their kids do. With kid-friendly acoustic covers
of artists like Fleetwood Mac, The Pretenders, Natalie Merchant, and Paul Simon, what's not to love? OyBaby
LLC, makersof That Baby DVD™ and That Baby CD™, know the secret will be out on September 7, 2008 as
the products make their national trade show debut at the ABC Kids Expo in Las Vegas, NV.

After a"soft launch” in late 2007, word-of-mouth buzz earned the products placement at some of the hippest
independent baby boutiquesin the U.S. and Canada. In May of 2008, That Baby DV D became the first DVD
available at Pottery Barn Kids stores, where it and That Baby CD continue to be available in all 94 of the chain's
locations.

That Baby DVD and That Baby CD have built areputation by those in the know as a welcome aternative in
children's entertainment. Mommy bloggers rave about the dazzling vocals and soothing visuals of the DVD and
sheepishly admit to listening to the CD in the minivan, even when the car seats are empty.

Lisareviews.com wrote "This ranks high on my list of things al mothers should have" and Creaturebug
(creaturebug.typepad.com) wrote "That Baby DVD...is beautiful and creative and fun. In short, it's a breath of
fresh air when compared to some other music DVDs."

As a parent-run company, OyBaby LLC pridesitself on its responsible, customer-friendly approach to doing
business. The company's products are manufactured in the U.S. using recycled materials and printed with
soy-based inks. They offer a"no questions asked" money back guarantee and free lifetime replacement of
scratched discs.

Buyers and members of the press can see and hear the products at ABC Kids Expo booth 1245. As a show
special, the company is offering free shipping on orders placed at the show, plus free samplesfor store
demonstration. Members of the press are invited to request a complimentary evaluation copy of both products.
Company co-founder Rob Wolf, who filmed, edited, animated and designed the packaging for That Baby DVD
and CD will be on hand to answer questions.

That Baby DVD and That Baby CD are sold online at http://www.thatbabydvd.com and at Amazon.com. That
Baby DVD retails for $24.95 and That Baby CD retails for $14.95.
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Contact Information

Rob Wolf

OyBaby LLC
http://www.thatbabydvd.com
425-830-7526

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
Listen to Podcast MP3 Listen to Podcast iTunes Listen to Podcast OGG

News Image

o THAT
BABY
DVD

MUSIC AND VIDED FOR KIDS
AND THE GROWNUPS WHO LOVE THEM

Page 38/80

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.prweb.com/about.php
http://www.thatbabydvd.com
http://prweb.com/releases/baby/gift/prweb1280484.htm
http://prwebpodcast.com/pod/1251414/1251414.mp3
itpc://prwebpodcast.com/pod/1251414/1251414.m4a
http://prwebpodcast.com/pod/1251414/1251414.ogg
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

PRESS RELEASE
MEWSWIRE

Family Investments Responds to the HMRC Quarterly Child Trust Fund
Statistics

HM Revenue and Customs today released the quarterly statistics for Child Trust Funds, revealing
the number of CTF accounts opened by parents. The statistics showed a modest improvement in
the rate of take-up of Child Trust Funds.

Brighton, East Sussex, UK (PRWEB) September 3, 2008 -- HM Revenue and Customs today released the
guarterly statistics for Child Trust Funds, revealing the number of CTF accounts opened by parents. The statistics
showed a modest improvement in the rate of take-up of Child Trust Funds.

Miles Bingham, Head of Savings and Investments at Family Investments, the UK's leading Child Trust Fund
provider, commented: "The latest figures reveal that there has been only a small improvement in the percentage of
parents opening a CTF account for their child.”

"Both Government and Providers have been striving to generate greater levels of take up, but the latest figures
demonstrate how challenging it has been to move thingsin the right direction with current take up running at
below the long-term average,” continued Bingham. "Our fundamental belief isthat we would like to see take up at
amuch higher level, and believe this can only be achieved through a simplification of the whole scheme and by
concentrating on providing parents with one clear type of account, the stakeholder version. This action will
remove the burden of choice and make the scheme more attractive to busy parents and for those people who
struggle to understand the relatively complex options out in front of them. Family has aways lobbied for a
stakeholder-only product, which is the Government de-fault option for parents who fail to set up an account.”
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Contact Information

Josh Lehmann

Family Investments
http://www.familyinvestments.co.uk/
020 7973 4440

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
Listen to Podcast MP3 Listen to Podcast iTunes Listen to Podcast OGG
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Ig)lbg[ifma and McCain Align with Food and Beverage I ndustries for Child Obesity
atform

National Action Against Obesity and "Killer at Large" Challenge Democrats and Republicans on
Parties Weak Stance on Child Obesity Regardless of Saggering Statistics: One-Third Children
Overweight, Up to Half of Minority Children Expected to Develop Diabetes

St. Paul, MN and New York, NY (PRWEB) September 3, 2008 -- Although "Change!" is the common cry among
today's Democratic and Republican candidates, like the George W. Bush Administration before, both the Barack
Obama and John McCain campaigns have aligned themselves with the Food and Beverage Industries for their
approaches to Americas Child Obesity public health crisis. Children's health advocates National Action Against
Obesity (NAAO) and documentary filmmakers for "Killer at Large" challenge the candidates to rise above the
influence of lobbyists, specia interest groups and deep-pocketed corporations and present an immediate,
intervening and comprehensive approach to reversing child obesity.

During the historic Democratic Convention in Denver, Barack Obama failed to address child obesity -- arguably
the greatest public health threat of our time-- other than to list it as a"platform issue”" and have his senior director
of domestic policy, Melody Barnes, assert during The Obesity Society forum that restrictions on marketing to
children had not been discussed. She also relayed the Obama campaign had not discussed increasing federal funds
for advertising healthier lifestyles and food choices for children. Ms. Barnes did say with regard to child obesity
that Candidate Obama had a"real commitment.”

"Look who's at the table when it comes to discussions of child obesity,” said MeMe Roth, National Action
Against Obesity of National Action Against Obesity. "Just a couple weeks ago, Barack Obama hosted PepsiCo
CEO Indra Nooyi as one of his economic advisors. And George Bush--to discuss predatory junk food marketing
toward children--surrounded himself with Kellogg's, General Mills, Coca-Cola, and of course, Pepsi. Thisislike
having Altria, (nee Philip Morris and former parent of Kraft Foods), tell Obama, McCain and Bush how to handle
kids and smoking. The precedence of conflict-of-interest when it comesto our children's health must end with the
Bush era”

While school lunches and vending machines are often tagged as key contributors to childhood obesity, many
critics are taking aim at President Bush's "No Child Left Behind" policy as another culpable party. The program
began in 2001, forcing many schoolsto cut back on funding and class time for P.E. and health education to meet
the reading, writing, and math standards of "No Child Left Behind".

In the controversial obesity documentary, "Killer at Large”, Jeff Levi of Trust for America's Health comments, "I
don't think 'No Child Left Behind' was designed to cause children to be less active, but programs like that create
priorities for schools and physical education is not part of those priorities.”

Recent quotes from the Obama camp show the candidate is aware junk food needs to be removed from schools
and that he would consider financia incentives for nutritional lunch programs along with grant support for
physical education. Beyond schools, Obama told the Washington Post that he believes "guidelines for advertising
and marketing foods and beverages must be finalized..." Obama says he believesif a voluntary adoption of such
self-imposed industry guidelinesis not effective, then the Federal Trade Commission should monitor and enforce
such restrictions on targeting children.
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"The only solutions coming from the government and industries who share culpability in this problem range from
the absurd--industry should regulate itself--to the obvious--consumers should simply be exercising more,” said
Bryan Y oung, Producer of "Killer at Large". "When we interviewed him for the film, Presidential Candidate
Ralph Nader explained to us that government policy on obesity is held captive by the food industry, who has
managed to have former CEOs and |obbyists appointed to positions in government agencies that might have been
able to do something about the problem of obesity. Sadly, | don't see any indication that this trend will change
regardless of who eventually wins the presidency. If that isn't the case, 1'd love to hear arebuttal from the Obama
and McCain camps.”

The McCain camp, with an opportunity to present its Child Obesity platform at the Republican Convention
assembling thisweek in St. Paul, to date has echoed the same suggestion for lax regulations including
self-imposed and self-regulated advertising standards for marketing to children. According to the Washington
Post, McCain "encourages food manufacturers and marketers to create voluntary standards to regulate advertising
and marketing towards children as necessary..."

The National Action Against Obesity isworking together with the filmmakers on a star-studded, fundraising,
New York City premiere of "Killer at Large" on November 21st.

The film examines the startling details of the American obesity epidemic and why thisissue has crossed from a
public health crisisto a national security issue. When asked in the film what the most pressing issue facing
Americatoday, former Surgeon General Richard Carmona responds, "Obesity. Because obesity is aterror within.
It is destroying our society from within and unless we do something about it, the magnitude of the dilemma will
dwarf 9/11 or any other terrorist event you can point out. Where will our soldiers, sailors, and airmen come
from... if the youngsters today are on atrgjectory that says they will be obese?"

To view atrailer, or for more information on the film, visit: www.KilleratLarge.com

Statistics:

» According to the National Institute of Health, obesity and its related illnesses cost taxpayers $117-billion dollars
in 2002 alone and are estimated to kill more than 100,000 Americans a year.

* According to The Conference Board, employee obesity costs American employers in excess of $45 Billion
annually.

* Recent Reports Project 75% of the U.S. population overweight and obese by 2015, 90% by 2030 and nearly
100% by 2040.

* Onein three children born in 2000 is expected to devel op type-two diabetes, the risk of blindness, |oss of

kidney function, and early death associated with it. Up to a half of African American, Native American and
Hispanic children are projected to develop type-two diabetes.

About National Action Against Obesity:
Tax Junk Food, Subsidize Fresh Produce, End Predatory Child Ads, Prohibit Soft Drink Sales to Minors.
WWW.actionagai nstobesity.com http://www.petitiononline.com/Y M CA Food/petition.html www.memeroth.net

Killer at Large: The filmmakers are currently negotiating distribution for "Killer at Large", in hopes of bringing
their message to a wider audience.
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Contact Information

MeMe Roth

National Action Against Obesity

http://www.actionagai nstobesity.com/National A ctionAgainstObesity/NAAO.html
(212) 699-9554

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
Listen to Podcast MP3 Listen to Podcast iTunes Listen to Podcast OGG
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Baby Loves Disco To Find the '‘Best Little Dancer in the USA' in September,
Co-Sponsored by stride-rite

Baby Loves Disco Launches Second Annual 'Best Little Dancer in the USA' Contest,
co-sponsored by stride-rite. Featured at 12 Baby Loves Disco events across the country, the
contests will be judged by expert dance instructors and will feature tiny dancersin two
categories: infant to 3 years old and 4-7 years old. A portion of proceeds will benefit Alex's
Lemonade Stand, a children's cancer research charity.

Philadelphia, PA (PRWEB) September 3, 2008 -- Barely out of diapers since its founding in 2005, Baby Loves
Disco (http://www.babylovesdisco.com) has become an international family dance party phenomenon, with more
than 25 U.S. cities hosting partiesthisfall, and several new locations in the UK, Tokyo, Tel Aviv and Stockholm,
among other cities.

This month, the family friendly dance party craze will reach to new levels as Baby Loves Disco and stride-rite
host the second annual "Best Little Dancer in America Contest” (BLD USA)
http://www.babylovesdisco.com/bldusa/. Featured at 12 Baby L oves Disco events across the country, the contests
will be judged by expert dance instructors and will feature tiny dancersin two categories: infant to 3 years old and
4-7 years old. Videos of the local winnerswill be featured on the Baby Loves Disco website in October and the
world will vote for a national champion. Everyone'sawinner at BLD USA, and every participant will go home
with prizes and goodies. Last year's BLD USA saw thousands of kids on club dance floors across the country,
shaking their booties and having fun with family and friends.

The following cities will participate in this year's Best Little Dancer in the USA contest:

« Boston - September 28, Revolution Rock Bar

e Brooklyn - September 6 - Southpaw

e Charlotte - September 20 -- Can's Bar & Canteen
e Chicago - September 14 - Club Metro

« Dallas- September 27 - Purgatory Dallas

» Detroit - September 21 - Crofoot

* Minneapolis - September 6 - Trocaderos

* NYC - September 21 - (Le) Poisson Rouge

* Orlando - September 28 - Club Firestone

» Philadelphia- September 7 - Shampoo Nightclub
* Portland - September 28 - Wonder Ballroom

» San Francisco - September 27 - Ruby Skye

A portion of all proceeds from these events (and much of the local focus) will go to BLD's charity of choice -
Alex's Lemonade Stand (http://www.alexslemonade.org), a foundation that evolved from a4 year old cancer
patient's front yard lemonade stand to a nationwide fundraising movement to find a cure for childhood cancer.

Once again, stride rite, premium footwear for babies through big kids and a favorite among momes, is the
presenting co-sponsor for the Best Little Dancer in America contest in support of Baby Month. "We are so
excited to be apart of the Baby Loves Disco event and even more excited to be the presenting sponsor of the

Dance Contest. At striderite, it isour mission to support active kidsin all that they do with proper fitting
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footwear. We know that good health starts early and with our collaboration with BLD we are giving parents the
tools to help their kids be active and get up and get moving as afamily," says stride rite director of marketing,
Rachel Panetta.
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Contact Information

BETH BLENZ-CLUCAS
Baby Loves Disco
http://www.babylovesdisco.com
503-293-9498

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
Listen to Podcast MP3 Listen to Podcast iTunes Listen to Podcast OGG
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Big Universe Brings Home Prestigious Adding Wisdom Award

Parent to Parent Honors Children's Book Website for Outstanding Quality and Support of Family
and Educational Values

Reston, VA (PRWEB) September 3, 2008 -- Big Universe, a unique website dedicated to high-quality children's
books, has won the prestigious Parent to Parent Adding Wisdom AwardTM for 2008. Big Universe was chosen
for the award in five separate categories. HOT Products, Gifts for Children, General Website (shopping made
easy), Educational Website, and Educationa Products.

Established in 1998 by syndicated family/health columnist and author Jodie Lynn, the Parent to Parent Adding
Wisdom Award honors products and websites of outstanding quality that support family and educational values.
The award committees, composed of expertsinvolved with children and families on adaily basis such as teachers,
librarians, and pediatricians, look for products that entertain and teach, inspiring imagination and creativity. In
addition, they are interested in how products help children and their families grow ethically, socialy,
intellectually, emotionally, and physically in everyday life and/or inspire better momentum financially for
families through motivational skills and concepts in a business situation. Committee-approved products and
websites are then passed along to real families for testing, reviewing, and evaluation.

"We are absolutely thrilled and honored to receive this award,” said Anil Hemrgjani, founder and CEO of Big
Universe, Inc. "To be part of aprestigious circle of previous award winners such as Disney and PBS redlly
validates all the hard work we have put into building our website.”

About Big Universe

BigUniverse.com is aweb community for online children's picture books. Launched in March, 2008, the site
offers hundreds of beautiful books that can be read online completely for free; afun and easy-to-use tool that
helps parents, kids, and teachers create their own custom books. For more information, visit
www.biguniverse.com.

For more information about the Parent to Parent Adding Wisdom Award, visit www.AddingWisdomAward.com.

CONTACT:

Anil Hemragjani

Big Universe, Inc.

+1 703 801 2645

anil @biguniverse.com

HHEH
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Contact Information

Anil Hemr ajani

Big Universe, Inc.
http://www.biguniverse.com/
703 801 2645

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
Listen to Podcast MP3 Listen to Podcast iTunes Listen to Podcast OGG
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Dailymotion Brings Video to One Laptop per Child Foundation’s XO L aptop
Dailymotion Brings the Educational Benefits of Web Video to Developing Nations.

New York, NY (PRWEB) September 3, 2008 -— Dailymotion, the world's largest independent video sharing site,
today announced a partnership with One Laptop per Child (OLPC), a non-profit organization established to bring
the benefits of technology to the devel oping world. Under terms of the agreement, Dailymotion and OL PC will
explore collaborations involving Dailymotion’ s technology and selected educational content to benefit
underprivileged children globally.

Dailymotion has created a specific group for program-suitable educational content, which can be accessed by
children using the XO laptop at http://olpc.dailymotion.com as well as by users of any PC at
http://www.dailymotion.com/group/ol pc. Videos from OLPC will be also programmed into applicable
Dailymotion channels such as Animals, Music, Sciences, Sports and L atino.

The partnership will enable OLPC to benefit from Dailymotion’ s infrastructure, content management systems
and user account systems to let children create and distribute videos using the video camerain the XO laptop.
Dailymotion’s active role in the program may include assisting in developing additional programs for use on the
XO, helping to improve and debug video applications for the laptop and creating activities that will be accessible
to children who receive the machine. The Dailymotion platform is also positioned to become a communication
distribution system that can be used by organizations around the world to reach remote populations.

"We at Dailymotion truly believe in OLPC’ s mission to empower the popul ations of devel oping nations with
access to educational and technological tools that many of ustake for granted,” stated Mark Zaleski, chairman and
CEO of Dailymotion. “We are proud to lend our support to this noble and worthwhile project, and look forward to
contributing to the brighter future of millions of children around the world.”

“We are delighted to have Dailymotion join the OLPC project,” stated Samuel Klein, director of community
content at OLPC. “We are confident that the additional video capabilities that Dailymotion will bring to the XO
laptop will serve to further the educational opportunities we can offer to enhance the lives of children around the
world.”

About Dailymotion

A top 50 website worldwide, Dailymotion is the world's largest independent video entertainment website and the
second largest video website overall (source: comScore, June 2008). Every day, over 15,000 new videos are
uploaded into Dailymotion's global network of localized video entertainment sites. In June 2008, 38.8 million
unique users streamed over 855 million videos including curated content from premium and Motionmaker
creative contributors (source: comScore, June 2008). Using the most advanced technology for both users and
content creators, Dailymotion provides high-quality and HD video in afast, easy-to-use website that also
automatically filters infringing material. Dailymotion's mission isto provide the best possible entertainment
experience for users and the best marketing opportunities for advertisers, while respecting content protection. For
more information, please visit http://www.dailymotion.com].

About One Laptop per Child
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One Laptop per Child (OLPC) is a non-profit organization created to design, manufacture, and distribute laptops
that are sufficiently inexpensive to provide every child in the world access to knowledge and modern forms of
education. The laptops will be sold to governments and issued to children by schools on a basis of one laptop per
child. These machines are rugged and energy efficient. Mesh networking will give many machines Internet access
from one connection.

Press Contact

Ephraim Cohen

The Fortex Group for Dailymotion
917-215-5413

cohen @ fortexgroup.com

Jackie Lustig

Racepoint Group for OLPC
781-487-4664

press @ racepointgroup.com

it
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Contact Information

Ephraim Cohen

THE FORTEX GROUP
http://www.dailymotion.com/group/ol pc
917-215-5413

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
Listen to Podcast MP3 Listen to Podcast iTunes Listen to Podcast OGG
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Georgia Principal Named 2009 MetLife/NASSP National High School Principal
of theYear

Morgan County High School Principal marks two in a row for state of Georgia

Reston, VA (PRWEB) September 2, 2008 -- Mark Wilson, principal of Morgan County High School in Madison,
Georgia has been named the 2009 MetLife/National Association of Secondary School Principals National High
School Principal of the Year. He was surprised with the news during an assembly at his school on August 28th.
Thisis especially exciting for the state of Georgia as Molly Howard, principal of Jefferson County High School in
Louisville, Georgia, isthe current National High School Principal of the Y ear.

Wilson, who has been principal of Morgan County High for five years, implemented several ground-breaking
methods to help increase student achievement at his school. Not only did the graduation rate have a double-digit
increase, the achievement gap between white and black students in English/L anguage Arts was narrowed
dramatically.

In revamping the way Morgan County High was run, Wilson and his staff agreed to alate arrival for students on
Thursday of each week, allowing teachers to have an hour and a half of uninterrupted collaborative time. A school
leadership team was formed and in one of the most daring moves, Wilson and the team agreed to do away with
the "interval-averaging” method of grading and decided to move to "continuous grading.” They believe that
because each student learns at a different pace it isimportant that students are noted for their mastery of a subject
or lesson when they achieveit.

"Mark Wilson's willingness to think outside the box has proven to be an invaluable gift to everyone in his school
building. Not only are the students achieving academically, they and Mark's staff have a sense of connection and
belonging at Morgan County High that is undeniable. We congratulate him on receiving this honor," stated
NASSP executive director Gerald N. Tirozzi.

"We applaud Mark Wilson for his creativity and leadership in engaging his staff and inspiring his students,” said
Thomas G. Hogan, Jr., senior vice president and head of MetL ife Resources. "He has created a high standard of
excellence at Morgan County High, helping students realize their potential and building a high-performing
organization."

" Successful schools are dependent upon the dedication and ingenuity of their leaders,” noted Sibyl Jacobson,
president and CEO of MetLife Foundation. "The MetLife/NASSP Principal of the Y ear program recognizes this
critical role.”

Among the successes attributed to Wilson and his dedicated staff is an increase in the graduation rate from 71%
in 2004 to 81% in 2007. The achievement gap between African-American and White studentsin
English/Language Arts went from 18% in 2004 to 0.9% in 2007. The number of African-American students
meeting the standards in mathematics rose from 32% to 61% in four years. Morgan County High also saw a
tremendous growth of students taking Advanced Placement (AP) or International Baccalaureate (IB) classes. In
three years, the numbers rose from 30 students in those classes to over 300. Morgan County High isflourishing

under Wilson's guidance and students and faculty say they can't imagine a better recipient for the National
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Principal of the Y ear Award.

Wilson will be honored during an awards banquet on October 25th in Washington, D.C. The search for the
National Principal of the Y ear began in early 2008 as each state principal's association selected its State Principal
of the Year. From this pool of state award winners, apanel of judges selected three middie level and three high
school finalists. Then, anational middle level winner and a national high school winner are selected.

The six finalists each receive a $1,500 grant. The two national award winners receive an additional grant of
$3,500. The grants are used to promote the advancement of learning opportunities for students or other related
investments such as capital improvements, the purchase of technology-related equipment, or funding specific
educational programs.

The National Association of Secondary School Principals and MetLife are strongly committed to supporting the
visions of unsung school leaders. Each year the MetLife/NASSP State and National Principal of the Y ear
programs focus attention on the outstanding work principals do in middle level and high schools across the
country. Theseindividuals are recognized for their accomplishments as high-achieving principals, all the while
making adaily investment in our children's future.

For more information about the MetLife/NASSP State and National Principal of the Y ear programs and winners,
please visit www.principals.org/awards or call Leisl Bauman at 703-860-7308.

About NASSP

NASSP is the preeminent organization and the national voice for middie level and high school principals,
assistant principals and aspiring school leaders. NASSP provides its members with the professional resources to
serve as visionary leaders. NASSP promotes the intellectual growth, academic achievement, character
development, leadership development, and physical well being of youth through its programs and student
leadership services. NASSP administers the National Honor Society™, National Junior Honor Society ™,
National Elementary Honor Society™ and National Association of Student Councils™. For more information,
visit www.principals.org.

About MetLife

MetLife Resources, adivision of MetLife, provides retirement plans and other financial services to healthcare,
education, and not-for-profit organizations. Celebrating 140 years, MetLifeisasubsidiary of MetLife, Inc.
(NY SE: MET), aleading provider of insurance and financial services with operations throughout the United
States and the Latin America, Europe and Asia Pacific regions. Through its domestic and international
subsidiaries and affiliates, MetLife, Inc. reaches more than 70 million customers around the world and MetLifeis
the largest life insurer in the United States (based on life insurance in-force). The MetLife companies offer life
insurance, annuities, auto and home insurance, retail banking and other financial servicesto individuals, aswell as
group insurance, reinsurance and retirement & savings products and services to corporations and other
ingtitutions. For more information, please visit www.metlife.com/mir.

Contact:

Shana Kemp, NASSP
703-860-7344

Judi Mahaney, MetLife

212-578-7977
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Contact Information
Shana Kemp
NASSP
http://www.principals.org
703-860-7344

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Pendaflex Launches a Resource Center for Teachers Featuring a Guide to
glassrooFm Organization and Offers a Back to School Kit to Help Keep Desks
utter-Free

Today, Pendaflex announced the launch of an online resource center for Teachers called the
Classroom Resource Center. Designed to help teachers get ahead of the game, the site features a
download, Guide to Classroom Organization, that will help teachers quickly set the game plan
for a successful year. Pendaflex has also released a Teachers Plan and Back to School Kit that
contains all of the essential items teacher's need to manage the unending amount of schoolwork
that clutterstheir desks.

Melville, NY (PRWEB) September 2, 2008 -- Today, Pendaflex announced the launch of an online resource
center for Teachers called the Classroom Resource Center. Designed to help teachers get ahead of the game, the
site features a download, Guide to Classroom Organization, that will help teachers quickly set the game plan for a
successful year. Pendaflex has also released a Teachers Plan and Back to School Kit that contains al of the
essential items teacher's need to manage the unending amount of schoolwork that clutters their desks.

The beginning of the school year is an exciting time. Fresh notebooks with uncracked spines, pens that haven't
yet been uncapped and neat rows of bins waiting to be filled. Fast-forward two weeks however and some teachers
are already feeling overwhelmed and rushed for time.

"Teachers can't help it if the principal stuck three extrakids in their class, and the students tore through that first
week's worth of lessons in two days, so they've been scrambling for new material," shared Sharon Mann,
President of the | Hate Filing Club. "Teachers don't have time to redo the filing system, as the papers start piling
up for the year. Thisresource kit will help teachers get and stay on track."

The Pendaflex Guide to Classroom Organization hel ps teachers bring order to their classrooms. Here's how it
works:

1. Teachersshould identify and sort classroom props, such as:

* Different sizes of worksheet papers

» Markers, paints, glue, and other project supplies

» Oversize paper, like poster board

* Other instructional materials uses regularly

2. Teachers should create a simple system for managing, filing, and returning student work -- and it'll be
incredibly ssmple for both the teacher and the students to prepare for parent-teacher conferences.

3. It'seasy to keep things organized when teachers have a designated place for each classroom activity. They
will know where and how each item should be stored by the end of this short course.

4. Often teachers have to move their classrooms on a moment's notice. In this course, they will learn to create a
mobile office that they can take anywhere with very little preparation.

5. Teachersfind that when their desk is neat, it sends a great message to their students.

Through this short course they will find some of the ways they can eliminate clutter and work more efficiently.

Teachers can can aso find products to help them stay organized at Pendaflex.com Products.
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The Teachers Back to School Kit contains essentials that help teachers keep their desktops organized and
important materials within reach. Included in this money-saving kit are the following items. Teachers Plan Book,
PileSmart Desktop Tray, Oxford At-HandTM Sheet Protector Dispenser and a Leitz Allura® Stand Up Stapler.

The Teachers Back to School Kit is perfect for teachers who need to manage the endless amount of paperwork -
lesson plans, notes and papers ready for grading - that clutter up their desks.

About Pendaflex:

Pendaflex is one of the world's premier manufacturers of organizational solutions, bringing innovation, efficiency
and style to workplace and home settings. Committed to simplifying consumers' lives, Pendaflex produces a
broad range of filing and organizational products, as well as provides solutions and resources through our website
Pendaflex.com and PendaflexL earningCenter.com. Located in Melville, NY, Pendaflex is the principal U.S. brand
of Esselte Corporation, a$1.2 billion office products company with subsidiariesin 28 countries and distribution in
more than 120 countries.

it
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Pendaflex
http://www.Pendaflex.com
631-675-3425

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
Listen to Podcast MP3 Listen to Podcast iTunes Listen to Podcast OGG

News Image

Page 58/80

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.prweb.com/about.php
http://www.Pendaflex.com
http://prweb.com/releases/teacher/plans/prweb1274324.htm
http://prwebpodcast.com/pod/1251414/1251414.mp3
itpc://prwebpodcast.com/pod/1251414/1251414.m4a
http://prwebpodcast.com/pod/1251414/1251414.ogg
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

PRESS RELEASE
MEWSWIRE

Pendaflex.com Offers Back to School Supplies That Keep Students Organized at
Home and in School

It's Back to School time again! Parents and students alike can shop and save on the latest school
supplies online at Pendaflex.com. One thing is certain - when students begin a new school year,
the paperwork will just keep piling up. To avoid the distressing notion of misplacing vital notes
needed for an upcoming test, losing track of just about any other kind of school-related
document, or figuring out how to impress your teacher, Pendaflex offers the following innovative
solutions. Oxford Book Notes, The Pendaflex Back to School Kit and Oxford Print & Present.

Melville, NY (PRWEB) September 2, 2008 -- It's Back to School time again! Parents and students alike can shop
and save on the latest school supplies online at Pendaflex.com.

Onething is certain - when students begin a new school year, the paperwork will just keep piling up. To avoid
the distressing notion of misplacing vital notes needed for an upcoming test, losing track of just about any other
kind of school-related document, or figuring out how to impress your teacher, Pendaflex offers the following
innovative solutions. Oxford Book Notes, The Pendaflex Back to School Kit and Oxford Print & Present.

Oxford Book Notes make note taking, studying and writing book reports a breeze. These stylish and functional
4x6 note taking tools are pre-printed with space for book title, page number, author and notes. Available in stylish
colors, Oxford Book Notes make learning easy.

The Pendaflex Back To School Kit contains essentials to keep your desktop organized and your important
materials within reach! Including the PileSmart Desktop Tray, Oxford At-Hand Sheet Protector Dispenser with
sheet protectors, and European designed Leitz Allura Stand Up Stapler, it is perfect for classroom or home use.

And before you know it, students will be bringing home the most dreaded assignment: a book report! Thereis no
better way to impress a teacher than to present reports in a unique, organized manner with Oxford Print & Present.
It allows students to create their own custom reports with a desktop printer. There isno die cutting or finishing,
and the results are perfect every time. Students who present their reports with Oxford Print & Present will leave a
lasting impression on their instructors, and help them keep their reports organized.

About Pendaflex

Pendaflex is one of the world's premier manufacturers of organizational solutions, bringing innovation, efficiency
and style to workplace and home settings. Committed to simplifying consumers' lives, Pendaflex produces a
broad range of filing and organizational products, as well as provides solutions and resources through our website
Pendaflex.com and PendaflexL earningCenter.com. Located in Melville, NY, Pendaflex is the principal U.S. brand
of Esselte Corporation, a$1.2 billion office products company with subsidiariesin 28 countries and distribution in
more than 120 countries.

I
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Fall Factor: Strategic Plan PutsKids, Parentson Track for Academic Success

Whether you are a high school freshman or senior (or the parent of one), start this school year
with the end in mind: graduation. To help kids come out the other end of high school alive and
ready for college--or "real life"--parents need a strategic plan.

Lansing, M1 (PRWEB) September 2, 2008 -- EduGuide announces the availability of High School EduGuide, an
online publication (www.EduGuide.org/hseduguide) that details specific actions parents can take to help their
children thrive in high school. It also outlines five critical factors for academic success.

The high school years are crucial for creating a standard of academic achievement that will make the transition to
a post-secondary education as smooth as possible. EduGuide, a national nonprofit organization, provides many
guides, tools, and resources to help parents make the most of their children's education, from cradle to college.

"Thereis so much that parents can do to help their children make the transition into high school, and keep them
on track, even if the parents weren't good students themselves,” said Bryan Taylor, president and founder of
EduGuide. "We know that a major key to academic successis how involved parents are in their child's education.
Our goal at EduGuide isto give parents the information they need to make good decisions when faced with the
changes and choices that go along with the challenges of helping their children succeed in school and in life.”

EduGuide produces age-relevant publications that are distributed widely in elementary, middle, and high schools
and directly to families of preschool children. EduGuide recently launched an online community where parents
and students can ask questions, get advice, and share experiences. For more information, visit EduGuide.orqg.
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http://www.EduGuide.org/news
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Men, Woman and Kids to Shave Heads Bald to Raise Money for Childhood
Cancer Research at The Shillelagh Club in West Orange, N.J.

WEST ORANGE, N.J. (Business Wire EON) September 1, 2008 -- What would you look like bald?

Like ahero to kids with cancer, says the St. Baldrick's Foundation.

Over 20 men, one woman and more than 10 kids are expected to shave their heads bald to show solidarity to
children with cancer and to raise money for childhood cancer research on September 13, 2008 at 4:00 pm at The
Friendly Sons of the Shillelagh Club, 648 Prospect Ave, West Orange, NJ.

Those shaving their heads will be enthusiastically cheered on by crowds of friends, doctors, family, nurses,
children, and others who have been touched by cancer to further awareness to the fact that pediatric cancer, the
No. 1 disease killer of children, isterribly under-funded.

The St. Baldrick's Foundation raises money and awareness globally for childhood cancer research through
volunteer-driven events that pair great fun with this worthy cause. At these events, participants shave their heads
in front of cheering supporters to experience themselves one of the most stigmatizing public aspects of cancer-
losing one's hair from chemotherapy treatment.

Since itsinception seven years ago, St. Baldrick's events have raised over $34 million for childhood cancer
research, with over 46,000 shavees at 1,200 head-shavingsin 46 states and 18 countries. In 2007 alone, over 400
events have been held throughout the USA.

Who: St. Baldrick's Foundation shavees, many available for interview

When: Saturday, September 13, 2008 - 4:00pm Where: Friendly Sons of the Shillelagh Club, 648 Prospect Ave,
W. Orange, NJABOUT THE ST. BALDRICK'S FOUNDATION

The St. Baldrick's Foundation is a non-profit organization that raises money for childhood cancer research
primarily through head-shaving events. The mission of the St. Baldrick's Foundation is to raise awareness and
funds to cure kids' cancer by supporting cancer research and fellowships. The St. Baldrick's Foundation is an
independent, IRS approved, 501(c)(3) organization, Federal 1D # 20-1173824. For alisting of St. Baldrick's
events near you and for more information, please visit www.StBaldricks.org or call 888-889-BALD.
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New Picture and Activity Book Helps Children Feel Better After a Traumatic
Experience

Samisalittle boy who saw something scary. It didn't make him feel very good, but he's afraid to
talk about it. Children who read Sam's story can help himto feel better and in the process
overcome their own traumatic experiences.

Covington, GA (PRWEB) September 1, 2008 -- Children who experience trauma and abuse often find it difficult
to express their feelings. Therapists and parents will find help through the role-playing, drawing and other
imaginative activitiesin Jill Osborne's acclaimed new book "Sam Feels Better Now! An Interactive Story for
Children" (ISBN 9781932690606, L oving Healing Press 2008).

Sam saw something awful and scary! Ms. Carol, a special therapist, will show Sam how to feel better. Children
who read the book can also help Sam feel better by using the drawings, role-playing and storytelling activities.
Sam'’s traumatic experience is left open so children attending therapy may fill in their own experiences and
discuss them as if they were Sam's. Children will learn to identify and manage their own feglings and the
difficultiesin their lives following any traumatic event, crisis or grief experience.

While "Sam Feels Better Now" is intended to help children who have experienced trauma learn how to cope and
reduce their traumatic stress, it is also aresource for therapists to provide a step-by-step approach to helping a
child. The book's metaphors assist children in healing the pain of traumain away familiar and normal to their
young imaginative minds. Many activities are written from Sam's perspective to provide distance so children can
use metaphors rather than talk about their own direct experiences.

The book's interactive components allow children to express themselves in personal ways. Creative drawing
exercises help children to project their own experiences into the story. The progressive activities follow the initial
stages of trauma therapy such as identifying the source of the problem (the traumatic event), safe and supportive
people, making a safety plan, identifying feelings and how to feel them, and techniquesto relax. Storytelling
activities allow children to tell a story by various means such as puppets or sand tray activities. The exercises are
open-ended to promote a creative, personal, and individual recovery experience for each child.

"Sam Feels Better Now!" has already received rave reviews from therapists. Bob Rich, Ph.D. states, "This
beautiful little picture book isthe ideal guide for a series of therapy sessions that will focus the child's attention on
positives and help to deal with the traumatic memories." JoAnna White, Ed.D., Professor of Counseling and
Psychological Services at Georgia State University says the book "provides the child and therapist a safe
metaphor for exploring traumaissues. The story teaches children that coming to therapy can be a good thing."
More than just another workbook, " Sam Feels Better Now" teaches children to express themselves in imaginative
and even fun ways as they move toward healing.

About the Author

Jill Osborne holds an MSin professional counseling and a Specialist in Education (Ed.S) in professional
counseling from Georgia State University. She specialized in play therapy, traumatology, and child and
adolescent therapy. After counseling women and children who had survived domestic violence, she found her
niche by using play therapy with children. She has led a support group for child survivors of domestic violence,
and sheis currently working to provide home counseling to families and children.
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"Sam Feels Better Now! An Interactive Story for Children” (ISBN 9781932690606, Loving Healing Press 2008)
can be purchased through local and online bookstores. For more information, visit www.jillosborne.org. Publicity
contact: www.ReaderViews.com. Review copies available upon request.
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Contact Information
IRENE WATSON

Reader Views
http://www.readerviews.com
512.288.8555

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
Listen to Podcast MP3 Listen to Podcast iTunes Listen to Podcast OGG
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Eco-Conscious Parents Find Safe Green Baby Products at Organic Baby
Wear house

With stories on the growing trend of organic fraud plastered across news outlets, parents looking
to raise an organic baby have to shop cautiously for green baby products. Online organic baby
product retailer, Organic Baby Wear house (www.Or ganicBabyWear house.com), offers parents
tips on finding safe, organic baby mattresses, clothing, and more without hidden harsh chemicals.

Asheville, NC (PRWEB) August 29, 2008 -- It's not easy being green, and that's especialy true for new parents
wanting to raise a green family both for a better environment and better health for their babies. Many
commercially-produced fabrics, plastics, and baby products using them contain chemicals known to be dangerous
to babies. To limit that chemical exposure, parents are increasingly turning to organic baby products. This growth
has been seen not only with the introduction of organics into mainstream retailers, but also online through
speciaty shops like Organic Baby Wearhouse.

A consumer behavior report on eco-friendly parenting was released in September 2007 by online price
comparison giant PriceGrabber.com showing that "50 percent of online shoppers purchase eco friendly products
because it 'reduces the impact on future generations.™ Spreading environmental awareness to the next generation
isn't the only reason parents are buying organic, with the survey also showing that 15 percent of online shoppers
are purchasing organic and environmentally-friendly products to "improve personal health.”

"When consumers hear 'organic' they often automatically assume the product is 'healthy,™ says Erick Recors,
Partner and VP of Sales with Organic Baby Wearhouse. "Unfortunately, as we've been seeing exposed in the
news lately, thisisn't dways the case. Sometimes there are questions about how 'organic’ something really hasto
be to be marketed as such, and sometimes organic products contain chemicals from treatments similar to their
non-organic counterparts.”

Organic Baby Wearhouse wants to help parents better understand what to look for when purchasing organic baby
products, offering the following tips:

1. With recent claims of flame retardants in traditional baby mattresses potentially causing sudden infant death
syndrome (SIDS), more parents are turning to http://www.organi cbabywearhouse.com [organic baby mattresses).
When buying an organic baby mattress, look for those made with 100 percent organic cotton or wool, without the
use of harsh chemical flame retardants. Also choose crib mattresses that offer adequate support to avoid sagging.

2. When purchasing organic cotton http://www.organicbabywearhouse.com [baby clothing], bedding, or similar
products, look for Oeko Tex 100 certified organic cotton, which isn't grown with synthetic fertilizers, toxins, or
pesticides.

3. When choosing organic cotton products for a baby (from clothing to toys), ensure that the material hasn't been
dyed or bleached with harsh chemicals. Look for un-dyed fabric or choose baby products using natural, non-toxic
dyes.
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Contact Information

Zach Brown

http://www.organi cbabywearhouse.com
877-852-7350

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
Listen to Podcast MP3 Listen to Podcast iTunes Listen to Podcast OGG
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Get on Board with School Bus Safety: What You Must Know about Your
Child's Rideto School

Parents feel confident putting their children on school buses. However, since 1995, 1,509 people
nationally have died in school transportation-related crashes, according to the National Highway
Traffic Safety Administration(NHTSA). Personal injury attorney, Jeffrey Kroll, wants parents to
know they can take more protective action than they realize.

Chicago, Ill. (PRWEB) August 29, 2008 -- As students report for the first day of school, many of them will do so
in the time-honored yellow school bus. Parents feel confident putting their children on the bus. Even so, since
1995, 1,509 people nationally have died in school transportation-related crashes, according to the National
Highway Traffic Safety Administration http://www.nhtsa.dot.gov [(NHTSA)]. This past spring, 14 children were
injured in Kenosha County, Wisc., when their bus collided with a semi; four young children were killed as aresult
of aMinnesota bus accident in February. However, according to personal injury attorney, Jeffrey Kroll, parents
can take more action than they realize.

"The sad redlity isthat nobody can offer a 100 percent guarantee of your child's safety when they step onto that
school bus,” says Jeffrey J. Kroll, Chicago personal injury lawyer and principal at the Law Offices of Jeffrey J.
Kroll (www.kroll-lawfirm.com). "But as a parent, you can identify whether your school district has taken specific
steps to reduce the risk of abus accident.” Kroll notes that the areas of law related to these types of cases are
referred to as transportation negligence and negligent entrustment.

Through his experience in representing victims of school bus accidents and their families, Kroll has gleaned
invaluable insights about school bus safety issues such as the following:

» Busdriver experience. Some public transit bus companies require several years of experience driving a bus or
truck. However, according to the http://www.bls.gov/oes/current/0es533022.htm [U.S. Department of Labor],
many people who become school bus drivers have never driven any vehicle larger than a car.

» Busdriver training. Likewise, some school bus drivers only receive between one and four weeks of training, as
opposed to the two to eight weeks of training other types of bus drivers receive.

» Emergency drills. Schools should hold emergency bus evacuation drills twice a year, as mandated by state law
http://www.isbe.state.il.us/Funding/pdf/busdriver_trainmanual.pdf [(e.g. lllinois)], in addition to awritten
evacuation plan.

* Student supervision. State guidelines affirm that administrators should provide supervision of loading and
unloading areas at or near the school. In addition, bus routes that service specia needs and very young children
need to have another adult on board besides the driver.

To make sure your child's school has appropriate safety measures in place, check the school Web site for
information about the district's bus system, or request a written copy of school bus policies and procedures.

"While as parents, we rely on schools to meet and exceed safety standards, we can't forget that the most
important thing we can do to ensure our kids arrive safely to school is make sure they understand how to behave

in and around the school bus,” Kroll says. Kroll points out that transportation negligence and negligent
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entrustment are two areas of law that more school officials need to be made aware of .

To schedule an interview with Jeffrey J. Kroll, contact:
Tom Ciesielka, (312) 422-1333 or tc@tcpr.net
Amber Dawe, (312) 422-1333 or amber@tcpr.net

About Jeffrey J. Kroll

With 17 years experience representing victims and their families, Jeffrey Kroll has seen firsthand the pain
experienced by individuals and families in personal injury and wrongful death actions. While The Law Offices of
Jeffrey J. Kroll is best known for its success in fighting for victims of auto, truck and bus accidents, it has
achieved record verdicts and settlementsin awide range of practice areas. Kroll is AV Peer Review Rated,
Martindale-Hubbell's highest peer recognition for ethical standards and legal ability. For more information about
Kroll's work with personal injury and wrongful death cases, visit www.kroll-lawfirm.com].
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Contact Information
Thomas Ciesielka

Law Offices of Jeffrey Kroll
http://www.kroll-lawfirm.com
312-422-1333

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
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'"Help AsOne' Launches Global Campaign To End Human Suffering

Non-Profit Organization to Kick-Off Global Awareness Drive in Los Angeles Sunday, August 31,
2008

Los Angeles, CA. (PRWEB) August 29, 2008 -- Help As One (www.hel pasone.org), a nonprofit 501(c)(3)
organization committed to helping children and families in poor communities improve their quality of life, aswell
as achieve lasting victories over poverty and AIDS for generations to come, announced today that it will be
launching its international campaign to end human suffering Sunday, August 31, 2008 at The Kressin
Hollywood, California.

The star-studded evening of complimentary food and drink will bring together celebrities, musical artists, invited
guests and those committed to making change in the world. The focus of the evening will mirror that of the
organization: to empower each individual to take aRIGHT NOW approach to the issue of human suffering.

The mission of Help As Oneisto serve individuals and familiesin the poorest communities in the world. Help
As Oneisfocused on creating and implementing innovative solutions and advocating global responsibility for the
alarming living conditionsin all parts of the world today. The organization is working to facilitate lasting change

by:

- Building educational systems that utilize teaching professionals to impart knowledge of the skills families need
to survive

- Providing economic opportunity and protecting local natural resources

- Delivering medical supplies and providing Doctors for treatment

- Supplying necessary food and clean, drinkable water

Guided by the good will of many caring people in suffering communities and the aid of its celebrity supporters,
Help As One is committed to fulfilling its mission with both expediency and compassion. Beginning with South
Africa, and ending only when its work is done, the goal of Help As Oneisto partner with other organizations to
help the people of underdevel oped countries to become healthy and self-sufficient. The organization places
special focus on children in poor countries because they believe by educating and empowering this new
generation, they can prevent the spread of AIDS and the many factors that contribute to incessant poverty.

Born of one man's dream to combat human suffering, Help As Oneis a grand venture on a global scale. CEO
Elgin Haynie was born and diagnosed with a condition known as Hemifacia (Craniofacial) Microsomia. At birth,
the bone s his face was not fully developed, he was deaf in hisright ear, and he had extra skin hanging from his
face. Though his parents could not afford the cost of his 20-plus reconstructive surgeries, many wonderful
individuals stepped in to assist the severely deformed youth including world-renowned physician Dr. Henry
Kawamoto who generously offered his services free of charge. The love and support given by these individuals
form the foundation of Haynie's existence, inspiration and his commitment to provide hope to other humans that
are suffering in thisworld.

"EveryONE can make a difference in thisworld," said Help As One CEO Elgin Haynie. "I truly believe that
anything and everything is possible if we work together to help effect change. On August 31 we will bring
together individuals from all walks of life to come together to HELP AS ONE and end human suffering. Will you
be among us?'
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About Help As One:

Founded in 2007, Help As Oneis a nonprofit 501(c)(3) organization committed to helping children and families
in poor communities improve their quality of life, aswell as achieve lasting victories over poverty and AIDS for
generations to come. Contributions to Help As One are tax deductible to the extent permitted by law. For more
information about Help As One or to donate, please go to www.helpasone.org.

Event Details:

e What: Kick-off party for the non-profit 501(c)(3) organization HELP AS ONE

« Date: Sunday, August 31, 2008

e Time: 8:00 p.m.

e Location: The Kress, 6608 Hollywood Blvd., Hollywood, CA 90028

«  Who: Celebrities, musical artists, invited guests and those committed to making change in the world
* RSVP: Icollopy@L COonline.com

Press Contacts:

Liam Collopy

Vice President

L CO - Levine Communications Office
1180 S. Beverly Dr. Third Floor

Los Angeles, CA 90035

E: Icollopy@L COonline.com

T: 310.300.0950 x 232

F: 310.300.0951

www.L COonline.com
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Contact Information
Liam Collopy
L CO-Levine Communications Office
http://www.helpasone.org
310-300-0950-232

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
Listen to Podcast MP3 Listen to Podcast iTunes Listen to Podcast OGG

Page 75/80

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.prweb.com/about.php
http://www.helpasone.org
http://prweb.com/releases/2008/08/prweb1263734.htm
http://prwebpodcast.com/pod/1251414/1251414.mp3
itpc://prwebpodcast.com/pod/1251414/1251414.m4a
http://prwebpodcast.com/pod/1251414/1251414.ogg
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

PRESS RELEASE
MEWSWIRE

A Bigger Piece of Federal Funding Pie for Schools with Struggling Lunch
Programs

Under-fed districts learn the importance of keeping accurate, centralized records of free and
reduced-fee meal data can maximize returns.

(PRWEB) August 29, 2008 -- Food Service Solutions is now offering a software for schools that will improve
their means of identifying poor students, while protecting their privacy. Thiswill enable districtsto establish
accurate accounting records in order to qualify for maximum state and federal funding. Studies show that many
schools suffer from insufficient funding because they fail to qualify every student who is entitled to afree or
discounted lunch at the http://www.foodserve.com [school cafeterial. With this new system in place,
administrators and parents can also keep track of balances and student eating habits.

Answering the question "How poor are you?' may seem unsavory. But school districts that don't properly assess
the economic status of its student populations will have no luck sweetening the pot when requesting federal and
state funds. Asaresult, schools facing rising food costs coupled with budget shortfalls have been forced to hike
school lunch prices for paying students and rely more heavily on less nutritious processed food.

Sometimes, with older accounting systems, the truth is plain as day and unintentionally segregates poor school
children from the throng. For example, students might be asked to verbally declare their statusin a school lunch
line - within earshot of other students. Or rather than pay with cash, students eligible for assistance are issued
vouchers or ID cards that, when presented at meal time, immediately identified their economic status. The
embarrassment causes some students to do without food rather than be seen as less fortunate.

The older accounting system was not user-friendly either. School officials could not see personal account
balances as each student went through the line as they can with the new http://www.foodserve.com/ [biometric
technology]. Instead, to check balances, administrators would have to print out an entire list of lunch accounts at
the end of the day.

Also, while the card-carrying system kept the background of each student confidential, it created other problems.
On days when they did not intend to eat lunch, some students would loan their cards to friends. Asaresult, cards
were often lost or stolen and replacing them created more work for aready busy school officials.

The FSS system has succeeded, in part, because it makes laborious - and sometimes ineffective - administrative
tasks so much easier. The new system also makesit easier for student and staff customers to pre-pay for meals.
The system offers a good way of tracking that money. Parents can go online, viathe MySchool Account.com
feature and see when their child has eaten, and if they have money in their account. If there's a question, they can
print out an accurate statement to clarify.

This new technology speeds up the verification process of all registered students so that
http://www.foodserve.com/ [school lunch] lines move faster. Also, since thereis no need to carry cash for
payment - students can pre-pay meals - no student stands out as wealthy or poor.

For more info about biometric identification systems, write to FSS Inc. at 1227 Eleventh Avenue, Altoona, PA
16601; call (814) 949-2037; fax (814) 946-7572; or visit their website www.foodserve.com

Page 76/80

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.prweb.com/about.php
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

PRESS RELEASE
MEWSWIRE

HiHH

Page 77/80

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.prweb.com/about.php
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

PRESS RELEASE
MEWSWIRE

Contact | nfor mation
HEATHER METCALFE
3107871940

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
Listen to Podcast MP3 Listen to Podcast iTunes Listen to Podcast OGG
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InventHelp® Client Invents " Bassett Safe System" - An Invention That Could
Offer Caregivers A Friendly Reminder

InventHelp® is attempting to submit the invention to companies for review.

Pittsburgh, PA (PRWEB) August 29, 2008 -- InventHelp®, Americas largest inventor service company,
announces that one of its clients, an inventor from Margate, Fla., has designed a device that uses audible and
visual alarms to ensure that a child is not left behind in a parked vehicle.

The "Bassett Safe System™ could help parents or caregivers remember to remove children from car seats prior to
exiting an automobile. The invention would be designed to prevent heat- and cold-related injuries that may occur
when achild isleft in avehicle accidentally. The unit could provide parents and caregivers with peace of mind.
The device would feature a compact, unobtrusive design and would be easy to install and operate.

The Bassett Safe System unit would consist of a square electronic control box, light-emitting diodes and a series
of plugs and connectors. The control box would secure to the back of a child car seat via hook-and-loop fasteners
or apouch belt. The box would house standard repl aceabl e batteries, which would supply power to the device.
LEDs would be positioned on the car seat so that the driver can see them in the rearview mirror. Plugs and
connectors would be wired to the car seat harness buckles. When each buckle is connected on the car seat harness,
the control box would emit an audible alarm and cause the LEDs to flash. The control box would continue to
activate audible and visual alarms at preset time intervals. A user would program the desired alarm interval into
the box prior to using the device. Add-on accessories would allow the device to be programmed to call a cellular
phone or pager at a preset time to remind parents or caregivers of a child's presence in the car. The device also
may interface with a GPS satellite to provide the exact location of the seat in the event that a car is stolen.

InventHelp® is attempting to submit the invention to companies for review. If substantial interest is expressed,
the company will attempt to negotiate for a sale or royalties for the inventor. For more information, telephone
Dept. 04-FLA-703 at (800) 851-6030. Learn more about InventHelp® and their Invention Submission services at
http://www.inventhelp.com.
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Contact Information

GIA DELLIGATTI
INVENTHELP
http://www.inventhel p.com
800-424-2089 +4163

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

PRWebPodcast Available
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